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* EMBARGOED UNTIL: Wednesday, April 16, 2008 at 9:30am **

PROPOSEDBUDGET CUTS SWING A ONE-TWO PUNCH AT HIGHER EDUCATION
Cumulative impact of past and present cuts impetiig state’s economic future

WHAT: Telephone Media Briefing to announce thdindings of “Cumulative Impact: How cuts to
higher education in the recent past, today, and ithe near future will affect access and
opportunity for California’s students”

A presentation of the findings of a new study coruted by top experts followed by a Q&A.

The study is a new analysis of the state’s budgédtifher education looking at how this year’s
proposed budget, on top of past catffect access to college for students and thetinstns
trying to serve them.

An embargoed copy of the report is available toorégrs on Friday April 11th ; a full press
release will be available on the evening of Tuestiai 15".

WHEN: Wednesday, April 16, 2008, 9:30 a.m. PST

WHERE: Telephone Briefing (contact Blake Ulvelingfor call-in access number)- media interested in
attending, learning more information, or receivargembargoed copy should contact Blake Ulveling
at (510) 645-1362 dilake @collegecampaign.ofgr call-in information

WHO: Charles Reed,Chancellor of the California State University (CSWystem
Diane Woodruff, Chancellor of the California Community College sysh
Wyatt R. Hume, Provost andExecutive Vice President for Academic and Healthféifs for the
University of California (UC) system
Michele Siqueiros,Executive Director, Campaign for College Opportupit
Tim Gage,Former Director, California Department of Finance &
Report Author, Blue Sky Consulting Group

Sacramento, Calif. — Higher education in Califorwiauld suffer a second major hit in less than sarg if the
state adopts the sweeping cuts proposed in thissyleadget. The University of California, the Galhia State
University, and the state’s Community College systeve not yet recovered from cuts that stemmed the
dot.com crash earlier this decade, according &vealing new study meant to aid lawmakers and tibigas
they grapple with balancing the state’s budget.

If these newest proposed cuts are adopted, threena compounding effect over the next years as
enrollment funding could force UC and CSU to hiadtit existing student enroliment at current levels
turning away thousands of "Léhrough 12 graders who have worked hard to meet requirements.

For the state’s Community Colleges, who have a ratndf open enrollment and already operate with lea
budgets, these cuts could significantly increaaesckize and reduce services that support stugierdss.
In real numbers, this means 100,000 fewer commuaitiege students being assessed, 46,000 fewer
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students meeting with counselors, and 43,000 fetuetents in academic trouble receiving follow-up
counseling to help them complete their programs.

Moreover, budget cuts likes these force Califomtagher education institutions to rely on unpraatic
hikes in student tuition and fees - stop gap buatgeneasures that take students and parents biyssurp
News of large, unplanned fee increases can signitfig disrupt families’ financial plans and send a
discouraging message. Moreover, students areogigionately being asked to bear a greater sHare o
their higher education costs.

All of these changes, according to the study, catr@ecisely the time when the state needs to fudlieg
and graduating many more students to meet the défoam more educated workforce.

The study notes that legislators can mitigate tipegentially devastating consequences by balartbieg
budget in a way that does not endanger higher édndanding and imperil the state’s future economy

The study, titled “Cumulative Impact: How cutshigher education and the Cal Grant program in the
recent past, today, and in the near future wiketficcess and opportunity for California’s studgnt
estimates the likely cost of higher education ifif@ania over the next decade and explores the agpaf
the General Fund to pay these costs. It usesjacfionm model based on the same methodology usélaeby
Legislative Analyst’'s Office and sets up a setagrsrios using a “current law” baseline, the 2008-0
proposed budget, as well as looking at how budggst@arlier this decade impact the results.

Media interested in attending and getting the calln access number, learning more information, or reeiving an
embargoed copy of the report should contact Blake IMeling at: (510) 645-1362 oblake@collegecampaign.org

About the Campaign for College Opportunity: The Campaign for College Opportunity is a broadebas
bipartisan coalition, including business, educatiod labor leaders, and is dedicated to ensuringeht
generation of Californians has the opportunitydd@college. For more information, visitww.collegecampaign.org
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